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DEDICATED TO THE
SUCCESS OF THE
SPORTFISHING AND
MARINE INDUSTRY

Fishing Tackle Retailer provides tackle shop
owners, dealers, and industry professionals
with the latest, most innovative ideas and
news in fishing tackle retail—delivered in
ways that inspire, educate, and drive growth.

FTR celebrates the business of fishing tackle,
building on decades of experience serving
this unique market. We deliver expert insights
and practical solutions straight from the
leading minds in the fishing industry, helping
retailers stay ahead in a
competitive environment.

“Overseeing our tackle store Extreme Outdoors on Table Rock Lakeit's
incredibly important for me to stay up to date on industry news about
products, manufacturers and shopping trends Fishing Tackle Retailer is a
very valuable tool | use to gather such informatiory

-Railan Aistrope, Extreme Outdoors



FTR Magazine

ud ie!‘ce Py Distribution - 23k
Verview.

FTR Magazine

TFW Newsletter

The Fishing Wire Website
Views - 300K
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TOTAL QUALIFIED AUDIENCE - 60,907

"King Eider Communications consistently
FTR Print+  FTR Digital + FTR Print+ One Product recommends our clients invest in print ads
FTR Digital ~ TFW Digital  TFW Digital Only with Fishing Tackle Retailer magazine.
FTR Print While digital platforms are crucial
FTR Digital - - in today's market, there remains
TFW Digital a strong demand among retailers
for tangible, physical magazines.

19% 23%
AUDIENCE OVERLAP FTR delivers a trusted experience that allows

readers to touch, feel, and revisit content
multiple times. Retailers often useitas a
reference point, consulting the pages for

insights and product information long after

FTRNEWSLETTER  FTR NEWSLETTER FTR NEWSLETTER TFW NEWSLETTER TFW NEWSLETTER TFW NEWSLETTER [EETerte i~ati ; ; :
SUBSCRIBERS OPEN RATE CLICK RATE ERISCRaEr OPEN RATE N RALE initial publication. This longevity makes print

ads in FTR an invaluable component of a
comprehensive marketing strategy in the
fishing tackle industry."

FTR DIGITAL Fishing Wire DIGITAL

--Dena Vick, King Eider Communications



FTR PRINT EDITORIAL CALENDAR
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* Freshwater Hard Baits Accessories Accessories Product Storage
Baits * KayakBuild e Freshwater Wire  ° greshwaterJlgs& - Showcase Trolling M
e SaltwaterHard  , Firiresa Baits poons . Saltwater Fishing Winners * Troling Motors
Baits . . : Accessories , * Batteries/Marine
Merchandising ¢ Saltwater Wire e Saltwater Jigs & e ASA Summit p
Baits Spoons e Tools & Knives Preview ower
e 2026 Buyer’s Guide

¢ Terminal Tackle Women’s Gear e |CAST

Materials 12/5/25 Materials 1/23/26 Materials 2/27/26  Materials 3/27/26 Materials 5/8/26 Materials 8/7/26 Materials 10/2/26
Mailing  1/20/26 Mailing  2/24/26 Mailing  3/31/26 Mailing 4/28/26  Mailing 6/09/26 Mailing  9/8/26 Mailing  11/3/26

“Angler's Arsenal is a small "ma and pa" fishing tackle shop in the east county of San Diego. With the cost of travel, labor,
rent, promotion and lodging increasing, we just don't have the budget or man-hours to travel around the country to shows
to keep track of the latest, greatest fishing accessory to hit the market. What we do have on our side is every issue of
Fishing Tackle Retailer. It keeps me, my staff and eventually our customers current on what goods and services are
trending in our marketplace.

The wealth of information FTR provides allows my store and employees to keep pace with the formidable competition we deal with on a daily
basis. FTR is absolutely the best silent partner a dealer can ask for.”
-John Cassidy, Angler’s Arsenal, Winter Gardens, California




2026 PRINT ADVERTISING RATES
| ADSIZE  [FULLCOLORADS| Baw | FIXED-FORMAT ANGLER PRODUCT ADS

PREMIUM SPREAD §15.607 Low cost, one-sixth page, 4-color fixed-format is

COVER GATE FOLD $33,808 available in every issue of Fishing Tackle Retailer.
$650
SPREAD A COVER + COVER 2 SPREAD $27,146
1/2 SPREAD $8,648 ANGLER PRODUCTS SHOWCASE - FLY, ICE, SALT
' COVER 4 $9,648 Fishing Tackle Retailer reaches the specialty dealers
PAGE $7,728 in each niche market. This gives the specialty marketer
COVER 3 $7.937 the power to reach their markets in-depth at a very low
1/2 PAGE $4.638 $2778 FREQUENCY DISCOUNT Rates available upon request.
POLYBAGGING
/3 PAGE $3.468 $2174 3x 6% We’llinclude your sales literature and the latest issue
1/4 PAGE $2.440 $1.452 7x 14% of FTR packaged and polywrapped together.
Rates available upon request.
1/6 PAGE $1,795 $1124
SPREAD FULL PAGE 2/3 VERTICAL 1/2 VERTICAL 1/2 HORIZONTAL 1/3 VERTICAL
1/3 HORIZONTAL 1/3 SQUARE 1/4 VERTICAL 1/4 HORIZONTAL 1/6 VERTICAL 1/6 HORIZONTAL 1/6 SQUARE

Contracts of three 1/3-page display ads or more receive a bonus Angler Product fixed-format ad with each insertion
OR One Month Display Ad on FishingTackleRetailer.com.

Angler Product ads are an affordable and effective way to promote new product introductions as well as for bestsellers. Convert just one lead into a new
customer and it more than pays for the ad.




2026 DIGITAL
OPPORTUNITIES

DIGITAL DISPLAY

Leaderboard, Billboard, Half Page & Medium
Rectangle placements

NATIVE ADS

Featured Partner Story: These native stories
live on our website, receive a social
promotion, and get billing on our weekly
Tackle’s Top 5 E-Newsletter to 24,000
industry buyers and influencers.

$2,575

2026 E-NEWSLETTER
RATES

Dedicated E-Newsletter: Distributed to our
24,000 member list of industry buyers and
influencers with content provided by you.
HTML accepted.

$1,950

BANNER AD PLACEMENTS

Tackle’s Top 5 E-Newsletter Banners: Put your
message on our weekly E-Newsletter between
stories. Simple, yet effective.

$525/week

nna

Q Leaderboard 728 x 90 px

() Billboard 970 x 250 px

G Half Page 300 x 600px

0 Medium Rectangle 300 x 250px

Video Showcase

This end-of-story position ensures
high visibility for your video message
or advertisement

Sponsored Headlines

Point readers to news about your
business with a clickworthy end-of-
story headline and thumbnail art

E-Newsletter Banner Ads
Billboard 970 x 250 px

File Formats jpg png gif
File size: 50kb or less

Dedicated E-Blasts
No maximum height
Max width 800 pixels
(for smartphone compatibility
HTML, .jpg, .png formats

Please include target links& subject line

Featured Partner Stories

450-850 words of copy
Lifestyle image(for cover)

2 to 4 product images
YouTube or Vimeo links(for embedding)

Submit ta
digitalads@FishingTackleRetailercom
and CC your sales contact

Ads due 10 days prior to scheduled run date




Angler Product Ads

Dimensions of each Angler Product
PRINT AD spEcs ad are 2.25"W x 4.562"H.

Advertisers may submit completed
ads, or send an image and text which

we will typeset and email back to the
advertiser for approval.

(in inches; max image area) Non-Bleed Bleed Live Area Bleed Trim Size Bleed Size
FULLPAGESPREAD 1525 10 15 975 1575 105 16 1075 ey
1/2SPREAD  15.25 5 15 4875 1575 5375 16 5.5 g~ o gl
PAGE 7 9.75 7.625 10.25 7.875 10.5 8.125 10.75

2/3PACGE 4.625 10
1/2 PAGE VERTICAL  4.625 1.375
1/2 PAGE HORIZONTAL 7 4.875 7 4.875 1.875 5.25 8.125 55
1/3 PAGE VERTICAL 2125 10 2125 9.75 2.625 10.5 275 10.75
1/3 PAGE HORIZONTAL 7 3.25
1/3 PAGE SQUARE  4.625 5

/4 PAGEHORIZONTAL 7 2375
1/4 PAGE VERTICAL  3.375 5 CONTACTS
Trisha Schulz
1/6 PAGE VERTICAL 2125 5 2064192630
1/6 PAGE HORIZONTAL  4.625 25 trisha@FishingTackleRetailer.com
/6 PAGESQUARE 3375 325 Tammy Foshee
g 205) 612-4190
Cover 3 & 4 - use Page Specs. For front cover and gatefold specifications, contact your rep. S @I(:ishi n)gTackIeRe cailer comm
SUBMISSION GUIDELINES
« SEND MATERIALS TO PRODUCTION@ FISHINGTACKLERETAILER.COM & COPY YOUR ACCOUNT REP Angie Thompson, Publisher
o PLEASE SUPPLY AD MATERIALS AS A HIGH RESOLUTION CMYK PDF WITH FONTS AND IMAGES EMBEDDED ~501-416-4180
« ALL PROFESSIONAL SOFTWARE SUCH AS INDESIGN OR QUARKEXPRESS HAS THE CAPABILITY OF EXPORTING OR angie@FishingTackleRetailer.com
SAVING AS A PDF e ol GG
« CONTAIN CROP MARKS AND 1/8" BLEED. ALL REGISTRATION MARKS MUST BE OFFSET .187" B ey
« UNCHECK “OPI-ACTIVE” WHEN EXPORTING TO PDF dem@FishingTackleRetailer.com
« PREFLIGHT ALL PDFS
« IF SENDING AD MATERIAL VIA A FILE TRANSFER SITE, PLEASE CLEARLY LABEL THE FILE AS TO WHO THE ADVERTISER IS, Elevated Marketing + Development
THE PUBLICATION, AND DATE OF INSERTION. info@elevatedmarketing.dev

o WE DO NOT ACCEPT QUARK, ILLUSTRATOR, OR INDESIGN FILES, TIFFS, JPGS, OR FONT FILES.
o |F YOU NEED ASSISTANCE IN PREPARING YOUR FILE(S), PLEASE CONTACT YOUR ACCOUNT REP




ANNUAL BUYER'S GUIDE

THE INDUSTRY’S MOST COMPREHENSIVE RESOURCE

Fishing Tackle Retailer’s Annual Buyer’s Guide Directory — printed in the Nov/Dec issue
and available 24/7 at FTRBuyersGuide.com - is the industry’s most complete directory
and referenced all year long.

e | Wholesaler's Directory ~ « Manufacturer’s Reps Directory
- T SR DR e ' . .
== == == g, | e Manufacturer'sDirectory e Products Directory
= == == K . =
B O B = BASIC Listings - FREE R =
B = = B= ENHANCED Listings $99 |=— == = @B
T S st S :: =]
Premium Web [isting T=o Includes: - =
= Saifis |  Magazine Listing with Logo T
e Logo on the website = e e
Hﬂ e 1 Product Image (with description) _O_E:—-'“" = T I
=i e 1Embedded Video (with description) [} | =
- e Highlighted Search Result -
~o0 ~V = PREMIUM Listings $199 | —
Includes: ; iy
e Highlighted Magazine Listing with Logo
~FR e Logo on the website

e 3 Product Images (with descriptions)

e 2 Embedded Videos (with descriptions)
e Highlighted Search Result

UPGRADED LISTINGS RECEIVE PROMOTION ON FTR'S TACKLE’S TOP 5 E-NEWSLETTER ONCE DURING

THE YEAR AS THE FEATURED BUYER'S GUIDE LISTING GOING OUT TO OUR 21,000 EMAIL SUBSCRIBERS

8



FTR DIGITAL BOOKSHELF

A HOME FOR YOUR CATALOGS, CONVENIENT FOR YOUR CUSTOMERS
R e

..
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Let Fishing Tackle Retailer deliver your
catalog to dealers without the mailing
costs. Our virtual, digital bookshelf
contains complete product catalogs
from tackle makers who want to provide
a year-round, easily accessible resource
to tackle dealers. Here, retailers can
easily browse product catalogs from
your company anywhere, anytime.

Our Digital Catalog Bookshelf is
promoted heavily, with spotlights in our
weekly Tackle’s Top 5 E-Newsletter, and
includes one eBlast during the year
directing our readers to your catalog
($1,950 value).

Fee: $1,000/yea 'ﬁiﬂ&-ﬂ'ﬂ
- 91, year }-SPORT-SHOP-~

§-GUIDE-SERVICE-
§-BAIT=TAGKLE= |
“I read every issue of Fishing Tackle Retailer from front to back. Of course, | likegstans—recis-

- seeing the new products that are coming outbut | also like to read about how ;
=)
. other stores are doing things and | look for ideas that | can incorporate into my CLASS. 0F
e own business. The magazine is a valuable tool for my shop.”
|

H |'-|..I n ! ] I" o |..'I

Kurt Justice, Kurts Island Sport Shop, Minocqua WI N S| 9
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TO YOUR EXCLUSIVELY BRANDED @

LEARN HUBS
DEDICATED CHANNEL CONCEPT

LEARN HUBS will aggregate brand assets so that
retailers have quick and easy access to them,
allowing the brand to get more life and ROl from
their content. Many brands have a lot of content
but limited third party distribution. We solve that
challenge by providing a hub for brand content
and promoting it to retailers.

Use Case:

If the guy standing in the aisle at a retail store has
a customer come in and ask him why he should
buy Brand A over Brand B, we want to provide an
easy path for him to log in and see all the selling
points in one place.

We want the store owner who is buying a local ad
to have access to brand assets to entice
customers to come in and buy their brand.

We want their social media manager to post about
the store carrying their brand because we’ve
created a “Done For You” bucket of content they
can download and push out on their channels.

BRAND HUB CONTENT

The sky's the limit on content, but here
are some suggestions from our editors:

- Written articles - Audio (podcasts)
- Photography - Logo packages

-Video - Creative assets for local advertising
- PDFs - Suggested social media posts



DELIVERABLES

In this partnership opportunity to launch this channel with Fishing
Tackle Retailer, we will post as much content as you would like to
provide for 2025. Content will be promoted through all FTR channels
including Fishing Tackle Retailer magazine, FishingTackleRetailer.com
and The Fishing Wire.

LEARN HUB

Supporting Media will include:

e Special section on the Learn Hub Channel to hold brand

content for the entire year

Home Page road blocks; 1 week

Channel roadblocks; 1 week per quarter

Pop Up ads: 2 weeks; timing TBD

Dedicated E-Newsletter about the channel with partner logo;

1 per quarter

e Facebook.com/FTR posts; total 6 posts

e House ad in two issues of Fishing Tackle Retailer magazine
promoting the channel with partner logo inclusion

e The Fishing Wire Native Ad about channel; 1 per quarter
*FTR will assist with design of creative as needed

Sponsorship includes Presented By rights which feature a logo
lock up and will appear in all FTR promotions.
First Right of Refusal for Renewal

Value: $20,000
Investment: $4,000
*Valid only with print buy of $25k




ICAST OPPORTUNITIES

NEW PRODUCT INSIDER E-BLASTS

Maximize your ICAST booth traffic and exposure to highly-quality prospects
by engaging FTR subscribers before and after the show. The New Product
Insider E-Newsletters are aimed at giving FTR’s 21,000 E-Newsletter
subscribers a show preview on what to check out at the show as well as a
wrap-up of the best and brightest products, technologies and services.
Boosted Social Posts will support driving traffic to the content at
FishingTackleRetailer.com.

Media buy includes one BNEUMLEFAGR with enhanced graphics and
150 words of copy in two of the three E-Newsletters

NEW PRODUCT INSIDER DEPLOYMENT DATES
Pre-ICAST -
Post-ICAST - July 22, 2026 -
Materials Due: JULY 1, 2026 .

BANNER AD INVESTMENT: .
Top Position (1 Available): $3,000 for all three E- Newsletters
Banner Position 2: $1,750 for all three E-Newsletters .
Banner Position 3: $1,750 for all three E-Newsletters

PRODUCT LISTING INVESTMENT: ,
$250 per product

July 9, 2026 & July 11, 2026 perrnanennnns ®

Ad Placement Top Position
9?“1?56
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AD TAKEOVER: TACKLE'S TOP 5 E-NEWSLETTER

Seize the spotlight with our FTR Tackle's Top 5
E-Newsletter Ad Takeover! This premium
opportunity places your brand in the top
three, most prominent ad spots of our highly
anticipated weekly email, which reaches
21,000 engaged subscribers every Thursday.

An Ad Takeover grants your brand ownership
of the newsletter, ensuring unparalleled
visibility and impact. With your ads front and
center, you’ll dominate the space and capture
the attention of key decision-makers in the
sportfishing and marine industries.

This exclusive placement not only amplifies
your brand’s visibility but also associates it
with the trusted Fishing Tackle Retailer name
—much like the "Good Housekeeping Seal of
Approval" in its endorsement of quality and
reliability.

Stand out, build trust, and make a lasting
impression with the Tackle's Top 5 ad
Takeover!

Fee: $2,490*
*Includes a Featured Partner Story in the
Lead Position



FTRTV

In this partnership opportunity with Fishing Tackle Retailer, we will
post as many videos as you would like to provide on FTRTV - a new
channel on FishingTackleRetailer.com and the FTRTV Youtube
channel.

Video channel will be promoted through all FTR channels including
Fishing Tackle Retailer magazine, FishingTackleRetailer.com and
The Fishing Wire.

Supporting Media will include:

» Special section on FTRTV to hold your video content for the
entire year

e FTRTV channel roadblocks; 1 week per quarter

e Pop Up ads: 1 week

e ROS ads on FishingTackleRetailer.tv

e Dedicated E-Blast for advertiser promoting content; 2x

e Dedicated E-Blast for FTRTV with partner logo and story
inclusion; 6x

e Facebook.com/FTR posts; 12x

e House ad in two issues of Fishing Tackle Retailer magazine
promoting FTRTV channel with partner logos

e The Fishing Wire Native Ad for advertiser promoting content;
1 per quarter
*FTR will assist with design of creative as needed

Fee: $4,000




Connecting Manufacturers and Retailers Wherever They Are

At Fishing Tackle Retailer, our goal is to be where retailers are,
g serving as the conduit between manufacturers, brands, and
@RETAILER wholesalers, to the tackle shops that drive the industry. The FTR
e e . New Product Guide app puts the latest gear and innovations right
NEW FRODUCT GUIDE in the hands of retailers, making it easy for them to explore and
available on the review new products coming to market.
D App Store
This app offers unparalleled convenience, providing instant access
to detailed product information at any time. Whether retailers are
waiting on customers or need quick answers on the shop floor,
they’ll have everything they need in their pocket—streamlining
decision-making and enhancing the customer experience.

4 Advertise your brand in the FTR New Product Guide app as a
companion to your print or digital campaign.

ICAST New Product Guide - $400 per placement in July

G2 Tsuka ? Camplete Carbon Handle

Year Round ad placements - $250/month

New Product
Showcase




NEWS BREAK FROM THE FISHING WIRE

Elevate Your Product Announcements

News Break from The Fishing Wire offers a powerful new way to
connect with the fishing and marine industry’s most diverse audience
in a new way. As the premier news aggregator in the industry, The
Fishing Wire reaches thousands of tackle shop owners, retailers,
dealers, distributors, media professionals, and consumers, delivering
essential industry updates every morning.

News Break is the video version of the top news of the week from The
Fishing Wire. Distributed on FTRTV, YouTube and the Outdoor
America network, News Break will be promoted through The Fishing
Wire list and on social media.

Why Choose News Break?
e Premium Visibility: Feature your products in engaging video
segments that are designed to stand out and make an impact.

* Enhanced Engagement: Video content is known to boost

engagement, helping your brand’s message resonate more effectively with viewers.

e Targeted Reach: Leverage the authority of The Fishing Wire to reach a highly-
targeted, responsive audience across the fishing and marine industry.

e Cross-Platform Exposure: Benefit from broad distribution across digital and
television channels, increasing your brand’s presence and influence.

Inquire for pricing
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FTR WEBINARS

Engage, Educate, and Elevate Your Brand
with Fishing Tackle Retailer Webinars

Webinars provide a powerful platform for companies looking to
connect directly with the fishing tackle industry. At Fishing Tackle
Retailer, we handle all the details, making your webinar experience
seamless and effective. Our audience of tackle shop owners,
retailers, and industry professionals offers you direct access to a
highly-targeted and influential market.
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Leverage Our Industry Expertise for Your Success
Whether you’re aiming to expand your market share, train retailers S
on anew product launch, or establish your brand as an industry \
leader, webinars are an ideal solution. They allow you to address
complex topics, share valuable insights, and engage with your
audience in real time. Plus, your webinar investment can continue e
to pay off, as the content can be repurposed into videos or E
podcasts for ongoing use.

Tremendous Value in the Webinar Promotion:

We'll collaborate with you on concepts, manage all technical « Dedicated E-Blast to FTR list (21k)
aspects, and promote the event to ensure maximum attendance.
The webinars will be produced via Go To Meeting or similar
interface and archived behind a gate on FishingTackleRetailer.com
in order to capture viewer data. After the event, we provide
detailed analytics to clearly demonstrate your return on
investment.

Banner ad in Tackle’s Top 5 x2
Banner ads on FishingTackleTetailer.com
House ad in Fishing Tackle Retailer
magazine

Social Media promotion

Ready to Tell Your Story? Let’s Make It Happen with
Fishing Tackle Retailer Webinars. Inquire for pricing






